


Dad

Me!



Sky – TV Network
Sainsbury’s - Supermarket
New Look – Fashion Retailer
Kwikfit – Car Servicing & Repair
Olympics – Athletics
Holmes Place - Gym

Speedo – Sports
Orange – Telecoms
BT – Telecoms
Douwe Egberts – Coffee
Lego – Toys
Liberty - Fashion





Trained in 1999
Bought Alternative Training (now The School of Health) in 2005
Joined The School of Homeopathy core team in 2006
Took over The School of Homeopathy in 2009
Mani, Founding Member of HCPF
Mani, Founding Member and Vice Chair of 4Homeopathy
Events panel Society of Homeopaths
Organising committee of the Homeopathic Research Institute
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The Group first met at the RLHIM on Thursday 2nd April 2011



Members
Each member wears many hats
Time and work given for free
Each organisation makes an annual financial contribution
Together the membership organisations represent the whole UK 
homeopathic profession:
Homeopaths, Patients, Doctors, Vets, Students, Research, Manufacture 
and Charity
Strategy, planning, projects etc are agreed annually
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How the 4H group formed

• Skeptics, detractors, biased scientists and 
science evangelists dominating the news 
and controlling 
the agenda.

• Homeopathy on the back foot; unable to 
launch unified response.

• Many good people/organisations have 
similar ideas working in tandem.

• A meeting in 2011 of the sector that led to 
4H and all its activities. 



Homeopathy needs a voice
Coherent · Consistent · Compelling



patient practitioner patient



energy ideas reality



happy patient · happy practitioner · happy profession 



Our vision is to help 
homeopathy become an 

important part of 
everyone’s life 
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Positioning
Using research analysis and workshop sessions, the 
4Homeopathy Group worked with a PR agency to draft a new 
positioning statement for homeopathy that would be used to 
inform future projects and campaigns.



Media code
The 4Homeopathy Group developed a new media code 
circulated this to every homeopath in the UK ensuring the 
profession had the same guidelines to follow.



Media toolkit
A foundation stone for any proactive or reactive media work. We 
have built a database to hold our positive statements, responses 
to often-used arguments, and facts to help reinforce our 
statements. The toolkit is revised regularly to include emerging 
facts and arguments to support our statements. A compact 
version was circulated to all homeopaths.











Patient database
We have a growing database of patients who are willing to speak 
about their experiences of homeopathy. 

Nothing is more powerful than hearing patients tell their accounts 
of how homeopathy helped them. 



Joint media strategy
Since the 4 Homeopathy Group has been coordinating press 
responses negative coverage of homeopathy has been 
significantly reduced. Messages to the press are far more aligned. 
It is still hard to place positive media stories in the national 
newspapers but we are making slow progress.



Media training
The School of Homeopathy paid for a group of 8 spokespeople across 
registers and expertise to be trained extensively and who are now 
better prepared for media interviews. Use of the toolkit is an 
essential prerequisite for those engaging with the media and the 
arguments have been road tested by experts.



PR
Antibiotics
Swiss Report 
EU Funding 
Evidence Check
Single Directory



Change direction
Celebrity endorsement
Social media
Video
Build a brand



L/r- a--E-
vag)t,Al-

:<
a- -)s'l

tsa.-
J

-a>SJl\
n>S

:\)
EC-/)

@

taqCL

)-\))2(J

,
--

3EDrCG

7-I
)i4ir

k?aDvrF,Ee
\/f2o-\F9

r0 tF
\FJ €i
3 f 

=
.49
b

ss€a2O\r,\
ul\)

3o.Ssob

J-
.)- 

rc

rs;
f 

5i"3
5-r 

e-

E

UA.E:-a;llt)sIF

t =rc
a<.

E'Jtz
Atn
qpi

tf.,l

E€
3S2=p

H
Ua.

flrl,t\
#

\rm
rii

































www.facebook.com/HoWFMe
Over 160k+ likes



www.twitter.com/HomeopathyWFM
5k followers



www.youtube.com/user/FindaHomeopath
Over 175k views



Testimonials – have your say







www.youtube.com/user/FindaHomeopath



44k + views YouTube
15k + views FaceBook





















www.4homeopathy.org



Support homeopathy
Join the campaign

www.4homeopathy.org

TAKE ACTION





















Customer satisfaction: 72 per cent of homeopathic 
patients rated their practitioner as either ‘Very Good’ or 
‘Excellent’
Repeat business: Over half of Brits (59 per cent) use 
homeopathy more than once because the treatments work
Phone a friend: Over two thirds (63 per cent) of British 
adults visiting a homeopathic practitioner have been 
referred by a friend





Fire fighting



ASA
4homeopathy shares information. On behalf of the homeopathic 
community, we have challenged key tenets of the approach taken by 
the ASA and Committee of Advertising Practice (CAP). 4homeopathy 
continues to work towards a satisfactory resolution to ongoing 
disputes in this area. Members in significant numbers across the 
board wrote to their MPs, using guidelines we provided to help 
identify the issues of concern.



Science & Technology 
A unique website was launched in Sept 2012 providing clear, concise 
and verifiable information that questions the validity of the House of 
Commons Science and Technology (S&T) committee’s ‘evidence 
check’ report on homeopathy. For journalists and public alike this 
website offers an opportunity to fully understand the nature of this 
controversial report and to reach a more balanced conclusion. 
www.homeopathyevidencecheck.org





Scottish Parliament
On the 14th March 2012 a reception took place in the Scottish 
Parliament due to the good work of many homeopathic 
organisations and individuals. A leading homeopathic veterinary 
surgeon, Geoff Johnson, gave a presentation – “Cleaning up the food 
chain; the role homeopathy could play” – stressing the use of 
homeopathy in a veterinary setting and the growing evidence base 
for homeopathy from research with animal patients. The BHA 
funded this event and worked hand in hand with colleagues across 
the sector to make it a reality.



MHRA
A successful 4Homeopathy campaign alerted MPs and decision 
makers to our concerns about planned changes in legislation leading 
to severely reduced access to unlicensed homeopathic medicines. 
Following the campaign, at a face-to-face meeting, we received 
verbal assurances from health ministers that access would not be 
affected by the new Human Medicines Regulations 2012 coming into 
force in August 2012. We are continuing to monitor this situation.



2018





1. Legal Approach – NHS England campaign
2. VETs – RCVS campaign
3. HAW - Patient videos
4. HAW - Google ads 
5. HAW - Just One Drop
6. HAW – Website promo & links 
7. Magic Pills Movie – 20|20
8. 4Homeopathy event – A united voice - Sept
9. FOI Requests – School of Homeopathy - 350 letters
10. Detractors - Under the microscope
11. Issues in medical research
12. Comment army
13. People & Pets - Online social media campaign
14. App updates
15. Social media
16. Celebrity ambassador



NHS England
NHS England held a public consultation on homeopathic medicines, 
until 21st October 2017. Unopposed, this could see the NHS abolish 
prescriptions of all Homeopathic and Herbal medicines.



























Thank you




